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BLOSSOM  BEAUTY

TARGET PERSONAS
Colette Martin Pasley Johnson Veronica Johnson
EXISTING KAJA CUSTOMER TARGET CUSTOMER TARGET CUSTOMER'S MOTHER
* 26yo Female * 12yo Female * 39yo Female
= Creative Director, Agency * Student, Competitive dancer = Pharma Rep
= Philadelphia, PA * Washington, DC * Washington, DC
BUYER BEHAVIOR BUYER BEHAVIOR BUYER BEHAVIOR
She tends to buy beauty products based on Because of Pasley’s age, her mom is the one buying her Pasley’s mom has her own makeup needs and has h
appearance/packaging. She's always looking for makeup, but Pasley likes to influence her mom by showing to, high end brands that she’s loyal to. She hands of
affordable, but good quality, makeup. her influencer videos. Pasley doesn't have much makeup, makeup for Pasley to experiment with and will
only hand-me-downs from her mom and low-cost, low- her some low cost makeup at CVS when P
DETAILS quality drug store makeup. She wants products that are understands that Pasley Is getting older an
Travels for work a lot, so practical packaging (that can be beginner friendly and good quality to impress her friends. up her game makeup-wise. Pasley has shared
packed in a carry-on) is a must. She's interested in the She also wants something affordable so her mom will buy  Influencer videos about makeup applicatio
latest beauty trends and likes experimenting with colorful them for her. mom and her mom. They both spend a lc
and fun makeup. Learned about Kaja Beauty through makeup for the dance competitions.
social media influencers. DETAILS DETAILS
Beginner to makeup and is not sure where to start. She Mom has encouraged Pasley to do h
only wears makeup for dance competitions however she  competitions and realizes that no
wants to start wearing it more casually and to school like  start wearing makeup to school. S
the rest of her friends. She enjoys watching TikTok Impact of social media Inffluence
influencers her own age and learning more about makeup. putting, but others that are sharing us HASHTAGS:
However, she is intimidated by makeup, especially tasteful presentations. N #BlossomIntoBeauty
eyeshadows because she doesn’t know which colors to
vie andiwhere: #BlossomBeautyBento
#BlossomToBloom
#BlossomWithKaja
1.Paid search advertising 1.Digital Advertising
2.Public Relations 2.Digital Marketing
3.Social media marketing & advertising 3.Engagement
1.Paid search to raise awareness of campaign 1.Promote the quality, packaging.
2.Engage with influencers to raise awareness of aspects of the Beauty Bento li
Beauty Bento as perfect entry product for those blossomintobeauty.co
new to makeup 2.Promote hashtags

3. Support influencer campaign with advertising and
promotion on social media

1.Kaja will target key search terms on TikTok, nd “share with
Instagram, Google, and YouTube to raise | & : ; S lin h product. It will
awareness around the campaign to — | : e thec r nail, text or DM
demographic linking ; oly < o 7 ; me duct pages with

promote
om demonstrating a customers
applying eye makeup over time
users through promotion on socials
ils to write a review for a product and
g adiscount code as a reward for their

r

.2K shares, 300 click-throughs
2.500 posts using #1st/last

3.1.2K new reviews, 250 coupon uses




OVERVIEW

Kaja is a cruelty-free K-Beauty brand BEAUTY BENTO

that launched with Sephora in 2018 and
Is also the only K-Beauty makeup in
Sephora

‘These bouncy eyeshadows come
packaged in bite-sized stacks or trios of
matte and/or shimmer pigments that
apply effortlessly with your fingertips. Kaja's
Glitter Arrangement Technology delivers
uniform shimmer in every swipe—perfect
for quick, easy eye looks on-the-go.”

Kaja believes in “K-beauty for everyone,
all skin types and skin tones.”

Mission: “From adorable packaging on
the outside to sensorial formulas on the
Inside, We create made-to-play
products packed with Korean
innovation that go where imagination
takes you. Kaja provides playful
products from different perspectives so
that consumers can make makeup easy
and fun.”

Kaja’s Beauty Bento won the
2019 Allure Best of Beauty
award




INNOVATIVE PACKAGING
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“ANYONE CAN BE AN
INFLUENCER”



CAMPAIGN
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CAMPAIGN CONCEPT

Blossom Into Beauty is o
consumer campaign that will
engage with a younger
demographic in need of good
quality, easy-to-use and
affordable makeup products.
Kaja's Beauty Bento offers a 3-
color palettes of eye makeup in
small, attractive packaging and is
the perfect entry product for this
demographic and will be the
focus of the campaign. The
campaign will focus on easy of
use, quality and the simplicity of
the coordinated color palette.
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1.Paid search advertising
2.Public Relations

3.5ocial media marketing & advertising

1.Paid search to raise awareness of campaign

2.Engage with influencers to raise awareness of
Beauty Bento as perfect entry product for those
new to makeup

3. Support influencer campaign with advertising and
promotion on social media

1.Kaja will target key search terms on TikTok,
Instagram, Google, and YouTube to raise
awareness around the campaign to the target
demographic linking to related videos or tc
blossomintobeauty.com micr '

2.Engage with young influ

1.Digital Advertising
2.Digital Marketing

3.Engagement

1.Promote the quality, packaging and

aspects of the Beauty Bento line.
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3 BEAUTIFUL q
EYESHADOWS TIED
TOGETHER IN 1
STACKED COMPACT

AVAILABLE IN FEATURES ALL THE

SHADES YOU NEED TO
15 DAZZLING CREATE A STUNNING AND

SHADES EASY EYESHADOW LOOK
WITH OUT THE BULK!

GET INSPIRED Bl
-"E g

check out our TikTok for
Ltutorials, inspiration, and

more!



SOURCES

https://kajabeauty.com/collections/eyes/products/beauty-bento?v

https://www.sephora.com/product/beauty-bento-bounce-shim
P436148?country_switch=us&lang=en&skuld=2594398&
GG_17789371101__ 2139913_ 9011293_c&gad_source=1&gclid=Cj
pPpTCxi8nYYIxpkLeLu5lHKyB1-
4¢j2fq82QoPYgRnRjxaD6124nX6sr3BoCYO0gQAvD_B

https://www.seerinteractive.com/insights/how-to-

https://www.gcimagazine.com/consumers-markets/arti ow-to-

market-beauty-to-generati

https://explodingtopics.com



